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Special Topics in Marketing for Hospitality & Tourism explores the key concepts and theories of
marketing and its applications in the hospitality and travel businesses. This course aims to
establish the foundation of knowledge and identify the latest challenges and issues in the industry.
Students are expected to be actively involved in the discussion in class and complete

group/individual projects as hands-on case studies.

#A2 P &  Course Objectives

This course aims to provide students with a solid foundation in the
principles and practices of marketing of tourist and hospitality
businesses. After successfully completing this course, students should
be able to:

? Identify and describe some of the complex issues and challenges
related to tourist and hospitality marketing.

? Critically analyse case studies and present recommendations for
tourism and hospitality businesses
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A BB~ RFR ~ ¥57E 2 32 % cnie fE Ak To Have advanced knowledge on tourism ~ .
recreation and leisure.

B 2% 5 ABIEL Y~ FEEA 82l aa 4 Students will be able to identify, analyze and
solve business problems with logical thinking.

C g CARE S AW LAY EG & (Fea 4 Students will be able to demonstrate ®
effective leadership, communication, coordination and teamwork skills.

D B REALTF 0 R ¢h 2T fhag 4 Students will be able to communicate in foreign .
languages and have an awareness of the global and cultural diversity issues.

B L FapPeFFapE - 2472 5% To Use of technology for information gathering, O
analysis and integration.

P RETRERSRNE ) 254 8R4 5pk k7 3 To Develop "deep recreation P
experience" of tourism and recreation management and planning knowledge

G RE THIBARERE | 254 2R3 5k k7 3To Develop "Caring for the Community ®
Health" of tourism and recreation management and planning knowledge

i RETRBFTRAY ) 25 ¥ 203 ak ik 3 To Develop "emphasis on sustainable ®
resource" of tourism and recreation management and planning knowledge.
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@ % R 4pHM Highly correlated OF B 4p# Moderately correlated




# I & B % Teaching Schedule & Content

¥ = Week R % Subject/Topics # :xRemarks

BAL[E A
Course Orientation

Bk kAT LR

2 Introduction to Marketing in Tourism
3 (R 3 WA i
The Marketing Environment (Environmental Scanning)
A ﬁi%—‘a‘;u%
Marketing Strategies (Strategic Planning)
s |FErEsyiEer
Tourist and Consumer Behavior (Motivations)
6 BED By
Customer Information (Marketing Research)
7 LI AN
Market Segmentation (Positioning)
Product Development
9 BABAYY L
Midterm Exam- Individual Assignment Due
10 PRER € (B %)
NDHU Sports Day(no classes)
1 R4 2 R sl
Advertising and Promotion
19 2 AR

Branding and Marketing Communication

13 ixﬁﬁa; %’;gi}ifﬁ_
Pricing and Customer Value

VAR IR =8

14 Distribution Channels

15 | EEEA .
Digital Marketing

16 RN R _
Group Presentation

7 B A wAR 2
Group Assignment Due

18 B W) AT TR PR

Student consultation hours




% % K % Teaching Strategies

¥ P Lecture & w3t #Group Discussion |:| %2B9 Y Field Trip
|:| H i Miscellaneous:

% % 4] #7 p * Teaching Self-Evaluation

£13#7% % (Innovative Teaching)

[ ] war sy (PBL) W & w8 ¥ (TBL) fai-% o 4 ¥ (SBL)
Déﬁﬁ?{i Flipped Classroom I:l E3xEr Moocs

A ¢ § = (Social Responsibility)

|:| % # 4 B Community Practice |:| A% & ¥ Industy-Academia Cooperation

5 & (¥ (Transdisciplinary Projects)

|:| i M %% Transdisciplinary Teaching |:| B % %% Inter-collegiate Teaching

|:| ¥ §F & 3 Courses Co-taught with Industry Practitioners

H v other:




B2 FrE2 5 A®E > ;¢ Grading & Assessments

§e A 5 B Fe A G 5 3®E 2 3¢ Assessments
RES Ea T g g £ 1% 53 ZR H

[tems Percentage ‘5 A w3 B | =2 iy Hi
Tk A Class
p H? 8 General 15% v v participation and
erformance discussion
#e 224 Midterm Exam 25% v v
#2444 Final Exam 35% v v
it¥ 2% Homework and/or
Assignments
H i Miscellaneous .
/ . %
(Group Presentation) 25% v

FEE D A LR
Grading & Assessments Supplemental instructions

FPEEFI5 (37 7% 3% FER #P)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

Philip Kotler, John T. Bowen, and Seyhmus Baloglu (2021). Marketing for Hospitality and Tourism, the
8th edition. Pearson Education

FAFTER(Z R KT oL, KB L FRgo et AR 2 #h)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H @ 4 SL 3P (Supplemental instructions)




