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Course Objectives

Basic Learning Outcomes and Dept.” s
Education
Objectives
A o ELIR A LS B PRI - Possess an international perspective on the .
development trends of the creative arts industry.
B Bifats 2 TRz £54 R A2 ¥4 ¢ - Understand local cultural resources and the
characterlstlcs of the creative arts industry.
C B3 AIATREL o av BT LA &9 5 o Have innovative concepts and the ability to O
conduct research and development of artistic products.
D Sk TR FEBENLIL A ER I - Ability to integrate local resources and .
participate in practical aspects of the creative arts industry.
B B R AR s Ed ~ £1T% FPAfEA A 4 o Possess skills in planning, leadership, ®
communication, collaboration, and problem-solving.
P W ELIZAEZ FEPING A17F B o Analytical and managerial competence in .
the creative arts industry and its development trends.
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