FEEFEMAR 2RO THRIRT 2RKHT
Please consult Intellectual Property Rights before making a photocopy. Please use the textbook of copyrighted edition.

.u]z ¥R
¥&3+414&  Syllabus

AT LA %)

I gE/8Y
Course Name in Chinese BIAILAR B : 113/1

Academic Year/Semester

WAL LA (E 2 )

. . Seminar on Arts and Creative Industries
Course Name in English

P i e BacH - )
C C ' q ACI_5180Z Department & Course-Offering frpIRAER &
abirse Lotle & Year Department
% 4 s . 5 o /PR
Type % i Required Credit(s)/Hour(s) 3.0/3.0
PR Mo E
Instructor /3 b
L 13 AT
Prerequisite

HAz4w it Course Description

FBEFEMA TP NR FERPRIEY Ko o RITEF AIE R ﬁﬁé*l%%i}ﬁzﬁf]&%ﬁﬁgﬁu SN A
#Pri*\i”i“)ﬂmfp 1% A 37

#A2 P &  Course Objectives

A h R AL AR IE I HEMLLAER BT gm0 - e ZR o SRS E LD R -

The goal of thls course is to establish a cross-disciplinary integration and linkage ability among
master’ s in-service program students in the theoretical, technical, and execution aspects of the
development of the art and creative industries
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A B RS T RS 33 B i i o Possess an international perspective and .
align with global trends in the art market development.

B i et Fker k9 B-ehil 527 3 &% o Understand the value and diversity of local
art and the art market.

C |~ 472z #F5 BI% - Analyze the current status of the global art market.

D FE 3 | 37§ L5 Research and develop innovative management models for the art
industry.

0 5 (- B L) T %5 B it 4 - Enhance abilities in artistic creation and industry
practice.
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