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Correlation between
Course Objectives

Basic Learning Outcomes and Dept.” s
Education
Objectives
A B RMARTE > 3y R B 3-8 B P i d o Possess an international perspective and .
align with global trends in the art market development.
B B % b H D Hrehiy @2 § ~ 42 o Understand the value and diversity of local P
art and the art market.
C |4+ 2sk# 5 3#30% - Analyze the current status of the global art market. o
D g i) AT F I Research and develop innovative management models for the art .
industry.
B i 1C Fgkeg) i ¥ B i 4 o Enhance abilities in artistic creation and industry O
practice.
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¥ #% i B # Teaching Schedule & Content

#F =t Week R % Subject/Topics # 3xRemarks
1 ESiA TR 09/14
2 w7 4 3 09/28
3 BHAL S 09/28
4 ek 74 10/12
5 L 10/12
6 ek g 10/26




7 b g3 10/26
8 #p ¢ ¥ 223 Midterm Exam 11/09
9 # ¢ ¥ %% Midterm Exam 11/09
10 Hei AN T A 0/3TRE £ SR EL IS 11/23
11 AKEH/pNF Y 11/23
12 THBFH/ B Y 12707
13 Sl Ll R E 12/07
14 B T4 12/21
15 RN AEGE Bk 12/21
16 #7 % ¥ :¥i1r Final Exam 01/04
17 # % 4 #3¥ Final Exam 01/04
18 EAHE 01/11
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£1374% % (Innovative Teaching)
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|:| fig %3 Flipped Classroom I:l E3kE7 Moocs

4 € 7 = (Social Responsibility)

f$ 2 iCommunity Practice # % £ 1% Industy-Academia Cooperation

3¢ & i¥(Transdisciplinary Projects)

|:| i 7 %% Transdisciplinary Teaching |:| Bkt %% Inter-collegiate Teaching
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General Performance 30% v v
(Attendance Record)

#pe¢ ¥4 Midterm Exam 30% N4 v v

4+ 24 Final Exam 40% v v v
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