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HAz4w it Course Description

This course is designed to provide students with theories and application of psychometrics, causal
modeling, and other (international) business research methods. Students are expected to gain a
significant understanding of multivariate analysis and the ability to conduct and write research
(method part).

#A2 P &  Course Objectives

This course is designed to provide students with theories and application of psychometrics, causal
modeling, and other (international) business research methods.
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creativity and thinking, spirit of service, teamwork and international view
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regarding problem solving
B BaEHBPIFAY AR EAN T AIAT0R 4 Nurture ability regarding independent .
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# 3 i K % Teaching Schedule & Content

¥ =t Week R & Subject/Topics % zxRemarks
1 An overview of this course/Syllabus
2 A review of the basic concepts of research
3 Ethics in business research
4 Thinking like a researcher and Literature Review/assigned reading
5 Identifying research gap and Formulating hypotheses




Multivariate analysis: An overview

7 Holiday

8 Research Scales

9 #p ¢ ¥ 223 Midterm Exam

10 Research Design: Experiment

1 Research Design: Survey

12 Data analysis approaches

13 Questionnaire design/ Cross cultural research

14 How to qualitatively evaluate a paper/assigned reading
15 Paper presentations & discussion (I)

16 Paper presentations & discussion (II)

17 Final Exam

18 Supplementary Teaching

#% ® K & Teaching Strategies

W R Lecture & w3 #Group Discussion |:| 287 ¥ Field Trip

# i Miscellaneous: software demonstrations
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#538 & 7 (Transdisciplinary Projects)
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I:l ¥ 7 & #2 Courses Co-taught with Industry Practitioners
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
Business Research Method, D.R. Cooper and P. S. Schindler, McGraw Hill: 12e
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
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Journal Papers on Research Methods




