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Course Description

issues of quality, validity, and rigor.

The core issue with conducting business research is — how do we arrive at
a credible knowledge through proper research practices? The methods
covered will include experimentation, survey, interviewing, and field
research. During the tour of the various methods, we will confront the
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Teaching Schedule & Content

\ijk N % (Subject/Topics ) % #f Remarks
1 Course Overview
) Foundation of Business Research (Introduction, Theory and
Research Model, Methodology Selection)
3 Foundation of Business Research (Int?oduction, Theory and EndNote
Research Model, Methodology Selection)
4 Foundation of Business Research (Int?oduction, Theory and
Research Model, Methodology Selection)
5 Measurement and Survey Scale Development
6 Measurement and Survey Scale Development Survey Cake
7 Designing Survey Questions
8 Reliability and Validity
9 # ¥ 4 2EiF Midterm Exam
10 Proposal Presentation
11 Reliability and Validity Smart PLS
12 Experiment Design Smart PLS
13 Experiment Design SPSS
14 Project Consultation SPSS
15 Final Presentation
16 Final Research Report
17 Flexible courses and Outcome Review
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Teaching |2 # Miscellaneous: < gxB -~ Tutorial 773 > ;21 &
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wvz (PR e Lecture B~ =313 Group Discussion (%% % Field Trip

[ % EF & 32 Courses Co-taught with Industry Practitioners
# # Others:

Strategies

£1#7% % (Innovative Teaching)

W5y (PBL) MEH L 4 ¥ (TBL) M2+ 5 ¥ (SBL)
, [ J#s#& %c % Flipped Classroom [ ]BE3%f* Moocs
?’fg i 4 € ¥ = (Social Responsibility)
:ai]h;g i3 F B Community Practice [ ]A # & ¥ Industy-Academia Cooperation
Self-Bvaluati ¥3# & 1¥(Transdisciplinary Projects)
on [J# 7 3% & Transdisciplinary Teaching [ J#5Fx i % & Inter-collegiate Teaching
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Grading &Assessments

Tutorials Exercises

fie A 1 ] 5 ~3& = ;' assessments
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T 10%
General Performance In-class participation
# ¢ & A Midterm 20% v v
Exam Paper presentation
HERF A 50% v v v
Final Exam Project Work
% X % Homework 20%
and/or Assignments v v
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Grading & Assessments Supplemental instructions
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

Schindler, PS. Business Research Methods. 14th. New York: McGraw-Hill, 2022 (i*-i]*.x 2 i)
i:? < iv B 247 0910-275-877 (sales7(@hwatai.com.tw)
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Teaching Aids & Teacher's Website (Personal website can be listed here.)
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