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HAz4w it Course Description

The course aims to provide students with basic knowledge of international brand management. The
course introduces students with principles of branding, brand equity, and the brand management. By
the end of the semester, students are expected to acquire the basic understanding of how brands play
in building a firm. It is expected that students would be able to build the brand strategy of a firm
for a domestic and international market.
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Objectives
A ERRELEF R B4 o Students will have basic knowledge of international .
business.
ERAIEL Y  RAA T EfEAL S -
B |Students will be able to identify, analyze and solve business problems with logical .
thinking.
ERAEARAERBE L4 o
C |Students will be able to demonstrate effective communication, coordination and o

teamwork skills.

D E R RERE A 2 5 4 - Students will be able to communicate in foreign
languages and have an awareness on global and cultural diversity issues.

B EHAIFT A E2Z R 25 4 To build a the concept and ability for innovation and
entrepreneurshi

O

P EHMIRIARE A E o472 i+ o Students will be able to demonstrate the basic
abilities for service design and industry analysis.

O

G 2 H R EEE®2 2% o Students will be able to identify and understand the
importance of ethical decision making for international business.
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¥ #% & B # Teaching Schedule & Content

¥ = Week M % Subject/Topics % #tRemarks

1 Introductory Class




2 Brands and brand management

3 Customer based brand equity

4 Activity/Movie Class

5 Brand resonance and Brand elements

6 Marketing program for building brand equity
7 Integrating marketing communication

8 Activity/Movie Class

9 #p ¢ ¥ 223 Midterm Exam

10 Secondary brand associations and Brand equity measurement
11 Sources of brand equity

12 Outcomes of brand equity

13 Activity/movie Class

14 Brand extensions and naming

15 Managing brands over time

16 International branding

17 Report presentation

18

Supplementary Teaching

#% % § % Teaching Strategies

HE P Lecture & w3 E#Group Discussion |:| 239 ¥ Field Trip
H i Miscel laneous: Presentations, Project

% % #] #7 p * Teaching Self-Evaluation

£1374% % (Innovative Teaching)

B AL > % 4 (PBL) [ ] m e iesy (TBL) faik-% o 4 ¥ (SBL)
|:| fuik %% Flipped Classroom I:l E35F* Moocs

A ¢ § = (Social Responsibility)

f 3 F B Community Practice I:l A% £ iF Industy-Academia Cooperation

3¢ & i¥(Transdisciplinary Projects)

M %% Transdisciplinary Teaching I:l Bk s %% Inter-collegiate Teaching

|:| #§7 & 3 Courses Co-taught with Industry Practitioners
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I A
pF 2 5 General 10%
Performance
# ¢ ¥ =4 Midterm Exam 20%
#%+ X4 Final Exam 30%
i*%¥ =% Homework and/or 0
) 20%
Assignments
Hu M
i Mlsce11aneous 920%
(Presentation)
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

Strategic Brand Management, 5E, Keller & Swaminathan, Pearson

FAFTER(Z R KT oL, KB L FRgo et AR 2 #h)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H @ 4 SL 3P (Supplemental instructions)




