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Basic Learning Outcomes and Dept.’ s

Education

Objectives

ERFTRERAASBE /Y 4 o Cultivate the personnel with the capability of ®
basic and interdiscipline information management

EHMFRARLE P BAL LR RBEARI2Z 4 - Cultivate professional

B |personnel with international perspective and the capability of using information .
technology

c EFFMERLRFAF - P FRERLA A2 F L4 o Cultivate senior personnel O
with the capability of innovation, research and development and integrated planning

D E@ g EFAin 4 o Cultivate the personnel with the capability of computerization .
of enterprises

B EHERFHERMEY  EREFEFTUEHAE 2404 o Cultivate the personnel with the O
capablllty of multimedia applications, website operations, and information marketing

. ERRARTET A EFE TE 24 4 o Cultivate the personnel with the capability for .

the emerging 1nforrnat10n industry
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I:l ¥ 4% Lecture & 33 Group Discussion I:l FBF ¥ Field Trip
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£13#7% & (Innovative Teaching)
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4 € 7 = (Social Responsibility)

I:l f ¥ 2 B Community Practice I:l A% £ 1% Industy-Academia Cooperation
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|:| #§7 & 3 Courses Co-taught with Industry Practitioners
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