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A E R A LS B P OREARY - Possess an international perspective on the
development trends of the creative arts industry.
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® & OO

Blom 3P [1lustration ‘@ % 24pk Highly correlated O R 4p# Moderately correlated

¥ 3% & B # Teaching Schedule & Content

#F =t Week R % Subject/Topics % :fRemarks
1 ES AL
2 BEAAT 2]
3 BRA4T 22
4 %A+ 72-3
5 B agdn)




6 PRE- LAY &= 3

7 IHEAEF B RE

8 1A FBEED

9 #p ¢ ¥ ik Midterm Exam
10 WO EIARET RS

11 AR ARRERE

12 Bx A TP

13 B g (05 %1

14 | Wpl e
15 #4463
16 |[H- 414 B

17 #p % ¥ 22 Final Exam

18 SR F

%% % ¥ & Teaching Strategies

\\\}{r

B Y Field Trip

B ¥ ¥ Lecture % 23 Group Discussion

|:| H s Miscellaneous: B¢ 753> &

% % 4] #7 p ® Teaching Self-Evaluation

£137% & (Innovative Teaching)

[ ] wagse 2 v (PBL) WA & 8 ¢ (TBL) f#ii- i 8 ¥ (SBL)
|:| fig %3 Flipped Classroom I:l E3kEr Moocs

4 € # = (Social Responsibility)

f ¥ 2 iCommunity Practice # % £ 1% Industy-Academia Cooperation

3¢ & i¥(Transdisciplinary Projects)

|:| 7 %% Transdisciplinary Teaching |:| ek %% Inter-collegiate Teaching

|:| ¥ §7 £ 32 Courses Co-taught with Industry Practitioners

H v other:




B2 FrE2 5 A®E > ;¢ Grading & Assessments

5 g 3 ;8 Assessments

fie /s 78 B fie s v )
RES Ea T g g £ 1% £z HR H

[tems Percentage ‘5 9 54 w3 g N iy H g
TELg(z N4 m)
General Performance 30% v v v AR, A
(Attendance Record)
#pe¢ ¥4 Midterm Exam 30% v v
#x ¥ 2% Final Exam 40% v v

% %4 Homework and/or
Assignments

# ¥ Miscellaneous
(

)

FEE DA LR
Grading & Assessments Supplemental instructions
R NA VP ¥ AR B

FFEEFTEIP (T F R FERF CEP)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
BxA4S 2 RMER
T EIRAE BT (EAAE L) 2019
R A CAE R %) 0 2017
2 AEBERES

FRERMFEA(ZRIKFFT A, RFB A FRFFICOTARE 2 20)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
HATALIE B

H @4 v (Supplemental instructions)




