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R B AFEEERN L OAH IR AR i 4 O.With a go}id foundation of O
management theories and advanced practlcal application abilities
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problem solving and decision making ability
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conductmg information gathering, data analysis and integration
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current management trends in business

B+ [1lustration : @ % R ApRk Highly correlated OF & 4p & Moderately correlated

¥ % i B # Teaching Schedule & Content

#F =t Week M % Subject/Topics # 3xRemarks
1 PAAEEYRREREH RO
2 78 BB
3 FREAFEFRHEES ()
NS AL LR LENED
5 BHERE PR FE e (-)
6 PHERE PR FE T (2)
7 A&k rREE AR (-)




8 A LR AR (2)

9 #p ¢ ¥ 223 Midterm Exam
10 FMASFFEBEA RS 61FY ()
11 FASBEEEARES 6D (2)

12 RREFEFHEL

JE
13 (HA#FLFERT ()

14 |#B1z=
15 FHEREE (-)
16 FHEREE (2)

1T | E R

18 # % ¥ 2% Final Exam

® 7

¥ #4 Lecture
I:l H © Miscel laneous:

K % Teaching Strategies
& ezt #Group Discussion I:l 287 ¥ Field Trip

®F AT B

= Teaching Self-Evaluation

£1374% % (Innovative Teaching)
RATE S 8 ¥ (PBL)
D%ﬁé?{i Flipped Classroom

A ¢ § Z(Social Responsibility)
f$ 2 pCommunity Practice
B3¢ & i¥(Transdisciplinary Projects)

|:| 7 %% Transdisciplinary Teaching

mag & (v ¥ (TBL)

f2 - % % (SBL)
|:| B35 Moocs

|:| # % £ 1% Industy-Academia Cooperation

I:l ek %% Inter-collegiate Teaching

I:l #¢7 & 3 Courses Co-taught with Industry Practitioners

H v other:




B2 FrE2 5 A®E > ;¢ Grading & Assessments

5 g 3 ;8 Assessments

fie /s 78 B fie s v )
e @ (v T 5 ENTS B ie = % d o
[tems Percentage ‘5 9 54 w3 g N iy Hq
ZPES (G HA)
General Performance 10%

(Attendance Record)

#¢ A4 Midterm Exam 30%

4+ 24 Final Exam 40%

% %4 Homework and/or

0,
Assignments 20%

# ¥ Miscellaneous
(

)

FEE DA LR
Grading & Assessments Supplemental instructions

FFEEFTEIP (T F R FERF CEP)
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
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