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R B AFEEERN L OAH IR AR i 4 O.With a go}id foundation of O
management theories and advanced practlcal application abilities
B ERBELY P, PR 8K 4 - With logical thinking, problem analysis, .

problem solving and decision making ability

C L* FAPHEFTALE ~ A2 58 4 - Tith capacity to utilize IT in
conductmg information gathering, data analysis and integration

D ERARE s AU BRA BB L Fanii s 4 o With leadership, communication, cooperation, ®
coordination and team integration ability

B EFREMRBE R FoE gAY EN 4 - With a global perspective and mastery of
current management trends in business
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
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