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HAz4w it Course Description

This course explores the principles and practices of marketing in the context of conferences and
exhibitions. It provides students with the necessary knowledge and skills to plan, promote, and

manage successful business events. The course integrates theoretical foundations with practical

applications, case studies, and industry best practices.

By the end of the course, students will be able to:

Understand the fundamental concepts of conference and exhibition marketing.

Develop marketing strategies tailored to business events.

Apply branding, sponsorship, and promotional techniques for event success.

Utilize digital marketing and social media tools in event promotion.

Analyze the impact of customer experience and engagement in event marketing.

Develop comprehensive marketing plans for conferences and exhibitions.
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ERFELEEF 2 a4 o Students will have advanced knowledge of C
international business

B ABELY S RHEASERAZ N
B |Students will be able to identify, analyze and solve business problems using logical .
and critical thinking.

LHEAE R EEBEITLN A -
C |Students will be able to demonstrate effective leadership, communication, .
coordination and teamwork skills.

B REARTT R R F o ehig 4 o
D |Students will be able to communicate in foreign languages and have an awareness on
global and cultural diversity issues.




B ERAFTplE2Z L2 4 2 To build a the concept and ability for innovation and .
entrepreneurship

F BB IRIFRFE A ¥ 4972 0 # - Students will be able to demonstrate the advanced ®
abilities for service design and industry analysis

G 2R RELEEE®2 %% o Students will be able to identify and understand the
importance of ethical decision making for international business.

Bl # P [1lustration
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# 3 i R % Teaching Schedule & Content

iF =t Week M % Subject/Topics # :xRemarks
1 Introduction to Conference and Exhibition Marketing
2 Strategic Planning for Events
3 Market Research and Consumer Behavior
4 Branding and Image Building
5 Promotion and Advertising Strategies
6 Sponsorship and Partnerships
7 Public Relations in Event Marketing
8 Social Media and Digital Marketing
9 Designing the Attendee Experience
10 Sales and Revenue Generation
11 Logistics and Operations
12 Crisis Management in Events
13 Technology and Innovation in Event Marketing
14 Case Studies and Industry Insights
15 Group Project Workshop
16 Ethical and Legal Considerations
17 # & ¥ %% Final Exam
18 Flexible Class Arrangement
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