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iz 84 3HE ¢ RI|ERFnfi#H o@{oi 4+ o Establish students’ fundamental knowledge and
capabilities in exh1b1t1on planning and execution.

2.7 fRR € a0 EERE ¢ KA1EF ke o Gain in-depth understanding of the
planning and executlon strategies of exhibitions, and master the key skills of exhibition planning
and practice.

B AE DI ~ ABR Ao RIS o 1 fREIPN PR € Ho@ (PR 2 4 gk o Explore the current
s1tuat10n trends, and development potential of the exhibition industry, and understand the operating
mode and characteristics of the domestic and international exhibition market.
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thinking and cross-disciplinary collaboration abilities, collaborate on planning and executing
exhibition strategies.
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students to innovate in practice, explore new business opportunities in the exhibition market, and
apply what they have learned to the planning and execution of actual exhibitions.
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