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HAz4w it Course Description

The objective of this course is to investigate the philosophy, history and development of the
auditor’ s attest function, with an emphasis on practices and current literature. This subject
involves an appraisal of the theoretical and empirical literature relating to various topics in
auditing. In so doing, it draws extensively, but not exclusively, on studies carried out within the
role of audit, the value of audit service, the demand and supply of audit market, auditor
independence, audit quality, audit pricing, industry specialization, the role of audit committee,
internal control, and auditors’ legal liabilities, etc. The course materials consist primarily of
professional standards (both from the AICPA and PCAOB), empirical research, and case studies on
selected topics in auditing.

After completion of this course, students are expected to gain the following:

1. An understanding of the economic nature of auditing and the demand for audit and assurance
services, including the effects of the Sarbanes - Oxley Act

2. Gaining insights on topics related to audit quality.

3. An understanding of theoretical and empirical research methodology in auditing.
4. The development of research ideas in auditing.
5. The ability to work in teams and communicate concepts orally and in writing.
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¥ % i B # Teaching Schedule & Content

#F =t Week M % Subject/Topics % zRemarks

1 Introduction Feb. 20




2 Map of Auditing Research Feb. 27
3 Map of Auditing Research Mar. 6
4 Map of Auditing Research Mar. 13
5 Map of Auditing Research Mar. 20
6 Map of Auditing Research Mar. 27
7 Vacation Apr. 3
8 Presentation Apr. 10
9 Presentation Apr. 17
10 Presentation Apr. 24
11 Presentation May 1
12 Midterm Exam May 8
13 Presentation May 15
14 Presentation May 22
15 Presentation May 29
16 Presentation June 5
17 Final Exam June 12
18 Self-directed Learning June 19
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Grading & Assessments Supplemental instructions

The schedule is subject to change.

FPEEFI5 (37 7% 3% FER #P)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

Please refer to the reading list provided.

FRARMEL(Z R KETA, KEFFB X RRFF T ARP 2 F0)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
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AACSB information: College Mission, Learning Goals, and Learning Objectives College Mission The
College of Management (COM) emphasizes internationalization, education, and localization, which
shapes its mission to cultivate outstanding management and academic talents who are aware of the
impact of globalization and ethical issues and can integrate a diversity of knowledge and possess the
analytical decision-making and execution abilities to build a brighter future. Students can achieve
the five learning goals derived from the school mission, including LGl-integration of a diversity of
business and management knowledge, LG2-analytical decision-making ability, LG3- execution, LG4-global
vision, and LGb-ethics

This course covers essential topics of research methods in the field of Advanced Auditing to help
graduate students achieve LG5, which is measured by the LO 5.1 and LO 5. 2.

Learning Goal (LGb): Ethics

Learning Objectives (L0s):

5.1 Recognize the impact of professional ethics on business;
5.2 Equipped with the ethics of a specialization or profession.

Measurement: The evaluation of the learning effectiveness of the course includes two parts. The group
presentation is mainly for LO 5.1, and the individual presentation and report are mainly for LO 5. 2.

The following rubrics will be used to evaluate the students by the group presentation and individual
presentation and report for the intended learning objectives of AOL.

LO 5.1- Recognize the impact of professional ethics on business.

Needs Improvement:

Show little evidence in recognizing the impact of professional

ethics on business in domains of dilemma identification, stakeholder’ s interest, and ethical
corporate policy and decision.

Satisfactory:

Recognizes the impact of professional

ethics on business in domains of dilemma identification, stakeholder’ s interest, and ethical
corporate policy and decision.

Exemplary:

Clearly and comprehensively recognize the impact of professional

ethics on business in domains of dilemma identification, stakeholder’ s interest, and ethical
corporate policy and decision.

LO 5.2- Equipped with the ethics of a specialization or profession

Needs Improvement:

Show little evidence of ability to make ethical managerial decisions/plans or choose ethical actions
of a specialization or profession.

Satisfactory:

Able to make ethical managerial decisions/plans or choose ethical actions of a specialization or
profession.

Exemplary:

Distinguished ability to make ethical managerial decisions/plans or choose ethical actions of a
specialization or profession.




