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This course, Global Business Opportunity Investigation, through seminars and field trip to overseas
businesses, offers students an advanced understanding the practices of international businesses
especially Taiwanese business operations globally to fit current national trade policy. Special
attention is given to fundamental concepts of international management, business law, finance, and
marketing, coping with the regulations of authorities in foreign countries. The cultural,
attitudinal, and behavioral differences that affect international business are also examined.

In this course, we aim to enhance the students’ knowledge in areas of International Business
Management, equip the students’ experience in local business operations as well as the local
cultural adaptation, and educate students the business practices to cope with cultural differences.
The course is divided into two parts: coursework and field trip. In the former section, student
should prepare the basic knowledge, including cultural acknowledgement, case studies, and language
seminars(if any), to learn the business knowledge as well as the local firms do. Regarding the
latter, a 6-day field trip has been organized, and students should participate the discussion of the
staff of visited business(es) in that very country or bloc. With this system, students can obtain a
high level of understanding in the international business environment.

#A42 P #%  Course Objectives

it aipd > FEERE I FES LS LT E A jé‘&/v\?pﬁf’“ﬁé‘ﬂ.ilﬂf'f ‘Jia‘;oﬁé'[«‘ WEEE
Bend o L EIE DI L B G AVE BABR 0 S ARG BT D G o AR & SRR MR g o e
ii%'rgifﬁgk,gatﬁﬁk\ﬁv”\ﬁ BT R ‘?r“;l”% A TR SRR R o

BA P k& E R
4 AR B
Gk E a4 Correlation between
Course Objectives
Basic Learning Outcomes and Dept.” s
Education
Objectives
A LHEEEFEELEE L A#H LR R @ak® w4 o With a solid foundation of O
management theories and advanced practical application abilities
B EHBIEL Y  PAEA YT~ RAEfEA a4 o With logical thinking, problem analysis, ®
problem solving and decision making ability
C L FapREEFFRAE ~ Are i aug 4 o With capacity to utilize IT in ®
conducting information gathermg, data analysis and integratio
D EHARE S R A BB L Tttt 4 o With leadership, communication, cooperation,
coordination and team integration ability
B EHRERTT R F o FARS HE N 4 With a global perspective and mastery of .
current management trends in business

Blom 3P [1lustration ‘@ & 2 4pk Highly correlated O R 4p# Moderately correlated




# I & B % Teaching Schedule & Content

¥ = Week R % Subject/Topics # :xRemarks
1 BHARAN L
2| PR s
3 iRl ih |
4 [T )
5 B3t ll
6 R AR
ETIE TS
8 W R ARl
9 #p ¢ ¥ 223 Midterm Exam

10 BFE R AR

11 BE R ALV

12 B AV

13 7R E ARV

14 Bt Il

15 B3tV

16 H A 4R 2

17 #p % ¥ 22 Final Exam

18 AL /A Fe s

% O & v

Teaching Strategies

[v] 3 #4% Lecture Field Trip

|:| H # Miscellaneous:

|:| £ 2 33#%Group Discussion

¥k F 4l A7 p

= Teaching Self-Evaluation

£137% & (Innovative Teaching)

B AL %% £ ¥ (PBL)
Dﬁﬁ?{i Flipped Classroom

[ ] mag g e v (TBL)
|:| Fe3E* Moocs

- 8 % (SBL)

# € § = (Social Responsibility)
I:l %+ 9 i Community Practice I:l A% & i Industy-Academia Cooperation
3¢ & i¥(Transdisciplinary Projects)

|:| 7 %% Transdisciplinary Teaching |:| ek %% Inter-collegiate Teaching

|:| ¥ 7 £ 32 Courses Co-taught with Industry Practitioners

H v other:




B2 FrE2 5 A®E > ;¢ Grading & Assessments

5 AzzEg 3 N\
ﬁg‘ AT R ﬁ.’("méu\ b T}I] 7 R T X Assessments
haES @ T T T g% £z R H o
[tems Percentage ‘5 9 54 e B N iy H

ZFESE (G DA
General Performance 30% v
(Attendance Record)

#¢ A4 Midterm Exam

4+ 24 Final Exam 40% v v

% %4 Homework and/or

0,
Assignments 30% v

# ¥ Miscellaneous
(

)

FEE DA LR
Grading & Assessments Supplemental instructions

FFEEFTEIP (T F R FERF CEP)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
Textbook- The textbook is not specifically assigned.

Cases- Harvard Business School Cases (if necessary) or/and TMCC Cases; participants should
pay copyrights (about US$4.95 for HBS Case) for each case

Lecture notes, 1if any, will be offered in each class, and other teaching materials will be
also provided if necessary.

Recommended- WSJ (Wall Street Journal); HBR (Harvard Business Review)
Reference- reference articles are distributed in the classrooms
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
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