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HAz4w it Course Description

This
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class encompasses Al-based Electronic Commerce (AI-EC) in the following way:

Al-based E-commerce and E-business
Al-based internet Consumer Retailing
Al-based on-line consumer behavior studies
Al-based E-marketing basics
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B E A Correlation between
Course Objectives
Basic Learning Outcomes and Dept.” s
Education
Objectives
A EFFMERAHLBE B ORY i 4 o Cultivate the personnel with the capability of ®
basic and interdiscipline information management
ERMEFRAHLE P o BAS LR REARI2Z 4 - Cultivate professional
B [personnel with international perspective and the capability of using information .
technology
C EFFMERLATFE - LRI FTRERE 2 JF& a4 - Cultivate senior personnel O
with the capability of innovation, research and development and integrated planning
D EHE iﬁﬁ?‘t it g5y 4 o Cultivate the personnel with the capability of computerization .
of enterprises
B EHER MBI E FTREMH T 2004 o Cultivate the personnel with the O
capability of multimedia appllcat1ons, website operations, and information marketing
P ERRARTET A EFE TE 24 4 o Cultivate the personnel with the capability for .

the emerging mformatlon 1ndustry
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@ % R 4pM Highly correlated OF B 4pk Moderately correlated

¥ % i B # Teaching Schedule & Content
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iF =t Week M % Subject/Topics

% 2xRemarks

1 Overview for AI-EC and welcome new faces

2 chap 1




3 chap 1 (cont’d) and announcement of term project with oral report
4 National holiday and no class
5 National holiday and no class
6 chap 2
7 chap 2 (cont’d) + chap 3
8 chap 3 (cont’d), chap 10
9 chap 10 (cont’ d)
10 11/10: Midterm examination: openbook: Chap 1, 2,3 REQUIRED
11 11/17: oral report and term project-track #I REQUIRED
12 11/24: oral report and term project: track #2 REQUIRED
13 12/01: oral report and term project: track #3 REQUIRED
14 12/08: oral report and term project: track #4 REQUIRED
15 iigéiésfigzénezigli(nation: all chapters: chap 1,2,3,10 + oral REQUIRED
16 12/22: oral report and term project: track #5 REQUIRED
17 12/29: oral report and term project: track #6 REQUIRED
18 Flexible study
#% % ¥ ¢ Teaching Strategies
FHE #H P Lecture % 233+ #Group Discussion |:| 289 Y Field Trip
|:| H s Miscellaneous:
& & 4] #7 p ® Teaching Self-Evaluation
£13#7% % (Innovative Teaching)
W ATE -+ £ ¥ (PBL) ML & 08 ¥ (TBL) f2i- £ ¥ (SBL)
D%ﬂiﬁ%%{z Flipped Classroom I:l B3kF* Moocs
4 € % = (Social Responsibility)
f 2 B Community Practice A% £ 1% Industy-Academia Cooperation

5 & (¥(Transdisciplinary Projects)

|:| 5 7 %% Transdisciplinary Teaching |:| B % %% Inter-collegiate Teaching

I:l ¥ §F £ ¥ Courses Co-taught with Industry Practitioners

H ¢ other:
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e A 37 e b ] 5 ~3%E > 3% Assessments
RES Ea T g g £ 1% £z HR H

[tems Percentage ‘5 9 54 w3 g N iy 2
TEXFE(E NER)
General Performance 10% v v v
(Attendance Record)
g ¢+ 24 Midterm Exam 30% v v
#x ¥ 2% Final Exam 30% v v
i*¥ 2% Homework and/or 20% V. v v v v
Assignments ’
# ¥ Miscellaneous
( )

FTEE A L
Grading & Assessments Supplemental instructions
11/10, 12/15: midterm & final EXAM; 11/17,24, 12/1,8, 22,29 Term project & oral reports. Please mark
ALL dates in advance.

FFEEFTEIP (T F R FERF CEP)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

1. Electronic Commerce 2018: A Managerial and Social Networks Perspective, Turban, E. et al., 9th

ed., Springer (e-Text Book)
2. E-Commerce 2018, Global Edition by Carol Guercio Traver & Kenneth C. Laudon (For reference)
3. Introduction to Electronic Commerce, 3rd Ed. Turban, King & Lang, Person, 2011.(For reference)

FAERHER(ZRTREFTA, KPR A PRGgrlot A Rp 2 %)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
http://elearnd. ndhu. edu. tw/moodle/

H @4 v (Supplemental instructions)




