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HAz4w it Course Description

Conceptualization and scale development is a method designed to explore emerging phenomena and
provide an objective measurement approach. In recent years, there has been a growing body of research
in the field of tourism and leisure, reflecting an increasing focus among scholars on constructs and
theories inherent to the discipline rather than merely applying theories from other fields.

Therefore, this course will begin with the fundamental principles of conceptualization, exploring
emerging issues and concept development in tourism and leisure research. It will guide students in
identifying new research concepts from tourism and leisure phenomena. Additionally, the course will
systematically introduce the process of scale development, helping students understand how to
construct measurement tools with reliability and validity, ultimately enhancing their research
capabilities.

A2 P &  Course Objectives

This course aims to develop students’ ability to conceptualize emerging constructs in the field of
tourism and leisure and to design a measurement tool with reliability and validity. The course will
introduce the fundamental principles of conceptualization, guiding students through the complete
process from literature review and theoretical framework construction to the operationalization of
variables. This will help students transform abstract constructs into measurable research variables.
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Basic Learning Outcomes and Dept.’ s

Education

Objectives

EOHBE ~ R~ 357 2 10 i vikTo Have advanced knowledge on tourism » .
recreatlon and leisure.

B BEL Y - B AEA 152 12404 4 Students will be able to identify, analyze and
B |solve business
problems with logical thinking.

g CARE S AW LAY EG & (Fea 4 Students will be able to demonstrate
C |effective leadership,
communication, coordination and teamwork skills.

2 REALT 22 eh2F 5 4 Students will be able to communicate in foreign languages and
have an awareness of the global and cultural diversity issues.

L FapHFeFFaLd - 2478 % Use of technology for information gathering,
ana1y51s and 1ntegration.

RETRRSRWAE ) 254 8 R3apk ki o@Develop "deep recreation experience"
F  |of tourism and recreation
management and planning knowledge.
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RE THIPARERE | 254 2R3 5k k7 w3 Develop "Caring for the Community
G |Health" of tourism and
recreation management and planning knowledge.




RE TRATRAN ) 204 #R gk k7 w@Develop "emphasis on sustainable

H |resource" of tourism and

recreation management and planning knowledge.

Bl #p [11lustration

'@ 3 RApHM Highly correlated O R 4p# Moderately correlated

¥ #% & B % Teaching Schedule & Content

F =t Week R % Subject/Topics # :fRemarks
1 Course Introduction
2 What is Conceptualization? Fundamental Steps of Conceptualization
3 Introduction to Emerging Constructs in Tourism and Leisure Studies
4 National Holiday (No class)
5 National Holiday (No class)
6 Application of Qualitative Methods in Conceptualization
7 Conceptualization and Measurement
8 Expert Evaluation and Content Validity
9 Midterm Exam
10 Process of Scale Development I
11 Process of Scale Development I1
12 Constructs and Scales in Leisure Research
13 Constructs and Scales in Tourism Research
14 Theoretical Development Following Scale Construction
15 Final Report I
16 Final Report II
17 Final Exam
18 Review




% % K % Teaching Strategies

¥ P Lecture & w3t #Group Discussion |:| %2B9 Y Field Trip
|:| H i Miscellaneous:

% % 4] #7 p * Teaching Self-Evaluation

£13#7% % (Innovative Teaching)

RALE £ ¥ (PBL) [ | mag e e v (TBL) [[] fmi-se sy (SBL)
Déﬁﬁ?{i Flipped Classroom I:l E3xEr Moocs

A ¢ § = (Social Responsibility)

|:| % # 4 B Community Practice |:| A% & ¥ Industy-Academia Cooperation

5 & (¥ (Transdisciplinary Projects)

|:| i M %% Transdisciplinary Teaching |:| B % %% Inter-collegiate Teaching

|:| ¥ §F & 3 Courses Co-taught with Industry Practitioners

H v other:
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§e A 5 B Fe A G 5 3®E 2 3¢ Assessments
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[tems Percentage ‘5 9 54 w3 g N iy Hq
TESF( NER)
General Performance 20% v v
(Attendance Record)
g ¢+ 24 Midterm Exam 30% v
4+ 24 Final Exam 20% v
%24 Homework and/or .
7 ) %
Assignments 30% v v
H # Miscellaneous
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Grading & Assessments Supplemental instructions
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

Instructor-compiled materials (provided in class)

FARRCH e nt (F 8 JF T, RKEFB ARGt AP 2 feat)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H w4 L P (Supplemental instructions)




