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HAz4w it Course Description

Digital marketing has transformed how organizations connect with consumers and create value. This
course aims to equip students with the knowledge and analytical skills needed to design, evaluate,
and implement effective digital marketing campaigns. With a focus on integrated marketing strategies
students will examine how brands use digital platforms, social networks, and multimedia content to
engage target audiences and foster long-term relationships. Through real-world examples from global
businesses of all sizes, students will learn to leverage online networks, digital content, and
emerging tools (e.g., AI, IoT, immersive technologies) to build brand awareness, drive engagement,
and influence consumer behavior.
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Objectives
A ERRELEF R ERAREN 4 ¢ Students will have advanced knowledge of .

international business.

Bt ABiELY PSRN .
B [Students will be able to identify, analyze and solve business problems using logical .
and critical thinking.

ERAEECEIRALERE T4 .
C |Students will be able to demonstrate effective leadership, communication, O
coordination and teamwork skills.

LR REART N hF AT a4 e
D [Students will be able to communicate in foreign languages and have an awareness on
global and cultural diversity issues.

EHAFT A1 FE 2 Rz 4 - To build a the concept and ability for innovation and

B entrepreneurship O

F BB IRIZRFE A ¥ 4472 0 # - Students will be able to demonstrate the advanced .
ab111t1es for service design and industry analysis.

G EH R EE%KEE2 %4 - Students will be able to identify and understand the

importance of ethical decision making for international business.

Bl 3 [1lustration ‘@ % A4pM Highly correlated OF B 4p B Moderately correlated




# I & B % Teaching Schedule & Content

¥ = Week R % Subject/Topics # :xRemarks
The schedule and

content for each week

1 9/12: Course Overview are subject to change

to meet the needs of
the class.

9/19: The basics of marketing

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

9/26: The role of digital marketing

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10/3: Consumer behavior in the digital era

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10/10: National day (®A& p ) - NO CLASS

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10/17: Products and branding in the Al-driven era

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10/24: Retrocession Day (£4f &4 &) — NO CLASS

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10/31: Promotion in the digital era: Virtual influencers and
metaverse

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

11/7: Marketing Research: Big Data and AI Analytics

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10

11/14: Midterm Exam

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

11

11/21: Social media marketing

The schedule and
content for each week
are subject to change
to meet the needs of
the class.




The schedule and
content for each week
12 11/28: Omnichannel marketing are subject to change
to meet the needs of
the class.

The schedule and
content for each week
13 12/5:SEM & SEO are subject to change
to meet the needs of
the class.

The schedule and
content for each week
14 12/12: Consulting week for final presentation are subject to change
to meet the needs of
the class.

The schedule and
content for each week
15 12/19: Emerging trends and topics are subject to change
to meet the needs of
the class.

The schedule and
content for each week
16 12/26: Final Presentation are subject to change
to meet the needs of
the class.

The schedule and
content for each week
17 2026/01/02: Final Exam are subject to change
to meet the needs of
the class.

The schedule and
content for each week
18 2026/01/09: Supplementary Teaching (Flexible) are subject to change
to meet the needs of
the class.

#% # K ¢ Teaching Strategies

W R Lecture & 3 #Group Discussion |:| 287 ¥ Field Trip
[:] H s Miscel laneous:

% & 4] #7 p * Teaching Self-Evaluation

£13#7% % (Innovative Teaching)

B Agd & ¥ (PBL) M & 08 ¥ (TBL) [[] -2y (SBL)
|:| fadt %3 Flipped Classroom I:l B3kF* Moocs

A ¢ § = (Social Responsibility)

[:] f$ 4 iCommunity Practice [:],éJ§ & i¥ Industy-Academia Cooperation

#5388 & 7 (Transdisciplinary Projects)

|:| B 7 %% Transdisciplinary Teaching |:| B % %% Inter-collegiate Teaching

[:]‘ﬁﬁﬁéit% Courses Co-taught with Industry Practitioners




B2 FrE2 5 A®E > ;¢ Grading & Assessments

e A 37 e b ] 5 ~3%E > 3% Assessments
RES Ea T g g £ 1% £z HR H

[tems Percentage ‘5 9 54 w3 g N iy H g
EEE R (G IR
General Performance 10% v To be determined
(Attendance Record)
#pe¢ ¥4 Midterm Exam 20% v V4 v To be determined
4+ 24 Final Exam 40% v v v To be determined
A;:‘jgnmzn[tlzmework and/or 10% To be determined
H ¥ Miscellaneous
(In-class Activities, 20% v v v To be determined
Group Discussions, etc.)

FE 2 NAT L
Grading & Assessments Supplemental instructions

The grading and assessment policies are subject to change meet the needs of the class.

FPEE3387 (R0 -FF 30 PR -~ 3P)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
Textbook (Recommended):

Dave Chaffey & Fiona Ellis-Chadwick (2022). Digital marketing: Strategy, Implementation and Practice
(8th Edition). Pearson.

Additional reading (Recommended):
Philip Kotler, Hermawan Kartajaya, & Iwan Setiawan (2023). Marketing 6.0: The Future Is Immersive.
Viley.

FARFCH R nt (F 8 JF T, KB ARG 23t AR 2 feat)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H w4 P (Supplemental instructions)




