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HAz4w it Course Description

This course is designed to provide students with opportunities to apply ethical reasoning to the
demands of business management. We will analyze select readings and case studies to explore
fundamental ethical principles and how business practitioners and ethical theorists address the
issues that commonly arise in the business world.

This course aims to enhance students’ ethical awareness and appreciation of the complexity of ethical
decision-making in business organizations, develop students’ analytical skills for understanding and
resolving ethical issues, and facilitate students’ self-understanding of themselves as ethical agents

#A2 P &  Course Objectives

The overall objective of this course is to enhance students’ ethical awareness and appreciation of
the complexity of ethical decision making in business organizations, to develop students’ analytical
skills for understanding and resolving ethical issues, and to facilitate student self-understanding
of themselves as ethical agents.
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