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Course Objectives
Basic Learning Outcomes and Dept.” s
Education
Objectives
A B RMARTY > 3y R B 3-8 B i o Possess an international perspective and
align with global trends in the art market development.
p | BE G B S Henf st 5 242 - Understand the value and diversity of local ®
art and the art market.
C |~ 47 2z #5% B I/% - Analyze the current status of the global art market. O
D g | AT ¥ I Research and develop innovative management models for the art O
industry.
B it kg 1F2r 2 £ 9 B a4 o Enhance abilities in artistic creation and industry
practice.
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