FEEFEMAR 2RO THRIRT 2RKHT
Please consult Intellectual Property Rights before making a photocopy. Please use the textbook of copyrighted edition.

.Jz ¥R
¥&3+414&  Syllabus

AL B (P 2) ot 5 24 2@ g5/80
Course Name in Chinese FRPIBERLIAERY Academic Year/Semester 114/1
= & 15 J-’—_\.?
F%ii‘7%¥§g; ) . E-Business and The Development of Art and Creative Industries
Course Name in English
Ry B BN ,
C C'd ACI_30800 Department g Course-Of fering gl A LS &
ourse Lode & Year Department
A 50/
Type # 4% Program Credit(s)/Hour(s) 3.0/3.0
PR 2 pF
Instructor A
A 1 At
Prerequisite

HAz4w it Course Description

AR EBE/F I/ RHhF
%ﬁmfﬁﬁﬁm?ﬁﬁi

é"f’i%r& *7#,, ﬁ,ﬁvﬁvﬂ-ﬁ E.)i iﬂg‘_—.,p Lé - %%@xh”v}% g;k —rﬁmlﬁﬁpﬁ%c
}\ ~
B3 d i A8 VYRR &2

%iw\‘&ﬁ %ﬁﬁm’lﬁiﬁvé% \ﬁﬁa%¢ﬁ~fwr“ﬁ¢
FHEHSY ERRE EL@%‘J%%’HB’%%@%&? FER R Gl i S

#A2 P &  Course Objectives

LERIFpasRdp 2 FefEgi 2

L £
A BT EEMALEFRER T

BT N
4 4 B
- 4 Correlation between
Course Objectives
Basic Learning Outcomes and Dept.” s
Education
Objectives
A E R A LS E P ORSEARY - Possess an international perspective on the .
development trends of the creative arts industry.
B By 2 TRz 4R A2 £+ - Understand local cultural resources and the
characteristics of the creative arts industry.
C B AIATREL o AT LA F a9 5 o Have innovative concepts and the ability to O
conduct research and development of artistic products.
D RS E ek TR FEBENLIL A ER - Ability to integrate local resources and .
participate in practical aspects of the creative arts industry.
B B AR s Ed ~ £ 1T% FPARfRA s 4 - Possess skills in planning, leadership, ®
communication, collaboration, and problem-solving.
P W EMLIRAEZ FEPING A17F Ao o Analytical and managerial competence in .
the creative arts industry and its development trends.
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