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This course, Global Business Opportunity Investigation, through seminars and field trip to overseas
businesses, offers students an advanced understanding the practices of international businesses
especially Taiwanese business operations globally to fit current national trade policy. Special
attention is given to fundamental concepts of international management, business law, finance, and
marketing, coping with the regulations of authorities in foreign countries. The cultural,
attitudinal, and behavioral differences that affect international business are also examined.

In this course, we aim to enhance the students’ knowledge in areas of International Business
Management, equip the students’ experience in local business operations as well as the local
cultural adaptation, and educate students the business practices to cope with cultural differences.
The course is divided into two parts: coursework and field trip. In the former section, student
should prepare the basic knowledge, including cultural acknowledgement, case studies, and language
seminars(if any), to learn the business knowledge as well as the local firms do. Regarding the
latter, a 6-day field trip has been organized, and students should participate the discussion of the
staff of visited business(es) in that very country or bloc. With this system, students can obtain a
high level of understanding in the international business environment.
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
Textbook- The textbook is not specifically assigned.

Cases- Harvard Business School Cases (if necessary) or/and TMCC Cases; participants should
pay copyrights (about US$4.95 for HBS Case) for each case

Lecture notes, 1if any, will be offered in each class, and other teaching materials will be
also provided if necessary.

Recommended- WSJ (Wall Street Journal); HBR (Harvard Business Review)
Reference- reference articles are distributed in the classrooms
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H @4 L3P (Supplemental instructions)




