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The English elective course is designed to help students learn both theories and practices of
marketing and management in the MICE industry. Students will learn how to apply the theories to
practical cases and be able to use the vocabulary and sentence patterns learned in real-life
situations. Students will be equipped with the ability to plan and program sustainable marketing
strategies and activities and apply their learning in mid-term and final presentations.

After completing the course, the students will be able to:

understand the MICE industry in practice and theory.

realize the principles of marketing and management in the MICE industry.

plan and program MICE marketing strategies with the concept of sustainability.
present confidently in English.

learn how to prepare qualification exams in the MICE industry.
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The course aims to help students to learn both theories and practices of marketing and management
in the context of conferences and exhibitions. Students will learn how to adopt the theories in
practical cases and use both Chinese and English. This course also includes discussion and practice
of qualification exams in the MICE industry to facilitate students’ preparation. Students will be
equipped with the ability to plan and program sustainable marketing strategies and activities and
apply their learning in midterm and final presentations.
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A g W 21 4137 R % Autonomous Learning and Creative Thinking

B | % & ¥ <Physical Fitness and Mental Balance
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Course Introduction QRcode * 1 4c & v&!
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Introduction to the MICE industry
3 B gy
Team-based Learning
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4 Important Vocabulary in the MICE industry Conversation Practice
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5 Conferences and Exhibitions: Event management, Case study, and Conversation Practice
Impacts
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6 Marketing Mix and Strategies in the MICE industry Conversation Practice
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Group Discussion
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Midterm Exam
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Destination Marketing Organizations and Marketing Strategies onversation fractice
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13 ﬁf& £ & T lﬁ””’.l’ ﬁ L ) Conversation Practice
Planning and Programming in Incentive Travel and Impacts
14 RN ¥ e
MICE Destination Marketing Contest Discussion
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Group Discussion and Rehearsal
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B éﬂﬁ:% Destination Marketing Contests
17 A A 3 Adjusted Lectures
18 S B+ 3k Adjusted Lectures Online Only
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Grading & Assessments Supplemental instructions
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General Performance (30%): Scores will be given based on the contribution of in-class participation
activities

Assignments (30%): Worksheet completed through cooperative learning in class

Group Work (25%): Team presentations made in the final weeks.
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Teaching Aids & Teacher’s Web51te(lnc1ud1ng onllne teaching information.
Personal website can be listed here.)
Google Meetst F Az ient (F & i@ * pF ¢ hef 5o 43 )
https://meet. google. com/frf-skbf-qgt
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This English elective course does not allow manual (QR code) add-on registration.
Only graduating students who need this course to fulfill graduation requirements in the current
semester may apply for add-on registration by emailing the instructor (please state your reason).




