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HAz4w it Course Description

The course aims to provide students with the basic knowledge of marketing management in international
markets. The course introduces students with global marketing, global marketing environments,
principles of foreign market entry and the application of the 4ps of marketing in international
settings. By the end of the semester, the students are expected to acquire the basic understanding of

how marketing strategies play in international environments

able to build the marketing strategy of a firm for an international market

It is expected that students would be
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Basic Learning Outcomes and Dept.” s
Education
Objectives
A EERELEF R o gt 4 o Students will have advanced knowledge of .
mternatlon 1 business.
LR ABIELY CRMEAWEGALG A -
B Students will be able to identify, analyze and solve business problems using logical O
and critical thinking.
EHEAE AU EEIE T2 A o
C |Students will be able to demonstrate effective leadership, communication, o
coordination and teamwork skills.
LR REART N hF AT et e
D [Students will be able to communicate in foreign languages and have an awareness on .
global and cultural diversity issues.
B EHAFT plEZ L2 4 2 To build a the concept and ability for innovation and .
entrepreneurshlp
F LR RFE A E o472 4 4 o Students will be able to demonstrate the advanced O
abllltles for service design and industry analysis
G 2R RELEEE®2 %% o Students will be able to identify and understand the ®

1rnportance of ethical decision making for international business.

Bl #p [1lustration

@ 3 R4k Highly correlated O R 4p# Moderately correlated




# I & B % Teaching Schedule & Content

¥ = Week R % Subject/Topics # :xRemarks
1 Introductory Class
2 Introduction to global marketing
3 The global economy
4 Cultural and social forces
5 Political and legal forces
6 Activity/Movie Class
T Global markets and buyers
8 Global marketing strategies
9 Midterm Exam
10
Global market selection and market entry strategy
11 Product: Developing new products for global marketing
12 Place: Managing international channels
13 Activity/Movie Class
14 Promotion: Int’ 1 promotion strategies, Managing global advertising

15 Global Branding

Global Branding Pricing: Pricing for international and global

16 markets

17 Project Presentation

18 Supplementary teaching




% % K % Teaching Strategies

¥ P Lecture & w3t #Group Discussion |:| %2B9 Y Field Trip

H i Miscellaneous: case study, research article discussion

% % 4] #7 p * Teaching Self-Evaluation

£13#7% % (Innovative Teaching)
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Déﬁﬁ?{i Flipped Classroom I:l E3xEr Moocs

A ¢ § = (Social Responsibility)

& # % B Community Practice |:| A% &£ i Industy-Academia Cooperation

5 & (¥ (Transdisciplinary Projects)

i M %% Transdisciplinary Teaching |:| B % %% Inter-collegiate Teaching

|:| ¥ §F & 3 Courses Co-taught with Industry Practitioners
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TR NRR) Participation in
General Performance 20% P

class

(Attendance Record)
#e¢ ¥ A4 Midterm Exam 20%

#x+ =4 Final Exam

Project, case,
50% and paper
presentation

% %4 Homework and/or
Assignments

# ¥ Miscellaneous

0,
(Attendance) 10%
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Title: Global Marketing Management 9th Edition

Authors: Kotabe and Helsen
Publisher: Wiley

Reference Journals: Journal of Marketing, Journal of Marketing Research, Journal of International
Marketing, Journal of the Academy of Marketing Science, Journal of Consumer Research
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