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A B AFFRERN oA H LR ookt a4 o With a solid foundation of O
management theories and advanced practical application abilities
B EHBIELY RS H  RFPAEfEA 2w 4 o With logical thinking, problem analysis, .
problem solving and decision making ability
C B ?Eﬁﬂ#ﬁiﬁ p*;m W A\ﬁ%:’.?igﬁﬂié 4o W@th capgcity to'utilize IT in
conducting information gathering, data analysis and integration
D EHARHE S A B B L (st st 4 o With leadership, communication, cooperation, ®
coordination and team integration ability
E ERREMRBE L FuE gAY EN 4 - With a global perspective and mastery of
current management trends in business
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