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HAz4w it Course Description

Digital marketing has transformed how organizations connect with consumers and create value. This
course aims to equip students with the knowledge and analytical skills needed to design, evaluate,
and implement effective digital marketing campaigns. With a focus on integrated marketing strategies
students will examine how brands use digital platforms, social networks, and multimedia content to
engage target audiences and foster long-term relationships. Through real-world examples from global
businesses of all sizes, students will learn to leverage online networks, digital content, and
emerging tools (e.g., AI, IoT, immersive technologies) to build brand awareness, drive engagement,
and influence consumer behavior.
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F =< Week R % Subject/Topics % IRemarks

The schedule and
content for each week
1 1 (2/26): Course overview are subject to change
to meet the needs of
the class.




2 (3/05):

The basics of marketing

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

3 (3/12):

Marketing in a digital world

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

4 (3/19):

Consumer behavior in the digital era

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

5 (3/26):

Marketing research: Big data and Al Analytics

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

6 (4/02):

Products and branding in the digital era

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

T (4/09):

Promotion in the digital era

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

8 (4/16):

Content marketing & storytelling

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

9 (4/23):

Midterm Exam/Project

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10

10 (4/30):

Social media marketing

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

11

11 (5/07):

Search engine optimization (SEO)

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

12

12 (5/14):

Omnichannel marketing

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

13

13 (5/21):

Emerging trends & technologies in digital marketing

The schedule and
content for each week
are subject to change
to meet the needs of
the class.




The schedule and
14 (5/28): Other related issues (e.g., Digital ethics & data content for each week
14 rivacy) are subject to change
P y to meet the needs of
the class.
The schedule and
content for each week
15 15 (6/04): Consultation week for the final project are subject to change
to meet the needs of
the class.
The schedule and
content for each week
16 16 (6/11): Final Project Presentation are subject to change
to meet the needs of
the class.
The schedule and
content for each week
17 17 (6/18): Final Exam are subject to change
to meet the needs of
the class.
The schedule and
content for each week
18 18 (6/25): Supplementary Teaching (Flexible) are subject to change
to meet the needs of
the class.
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General Performance 10% v To be determined
(Attendance Record)
#pe¢ ¥4 Midterm Exam 20% V4 v To be determined
4+ 24 Final Exam 40% v v v To be determined
A;:‘jgnmzn[tlzmework and/or 10% V4 To be determined
H ¥ Miscellaneous
(In-class Activities, 20% v v v To be determined
Group Discussions, etc.)

FE 2 NAT L
Grading & Assessments Supplemental instructions

The grading and assessment policies are subject to change meet the needs of the class.

FPEE3387 (R0 -FF 30 PR -~ 3P)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

+ Textbook (Recommended): Dave Chaffey & Fiona Ellis-Chadwick (2022). Digital marketing: Strategy,
Implementation and Practice (8th Edition). Pearson.

« Additional reading (Recommended): Philip Kotler, Hermawan Kartajaya, & Iwan Setiawan (2023).
Marketing 6.0: The Future Is Immersive. Wiley.
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H s 4 L3P (Supplemental instructions)
Academic Policy & Other Guidelines:

Any form of academic dishonesty (e.g., cheating, misrepresentation, plagiarism) will lead to a
failing grade. Always properly cite and acknowledge all sources to avoid unintentional plagiarism.
This course does not tolerate academic dishonesty.

An absence of more than two weeks will negatively impact your final grade and may lead to failure
in the course. If you expect an unavoidable absence, please notify me in advance.

Punctuality is essential, as being late disrupts the learning environment for others. Attendance
will be recorded during the first half hour and through cold-calls.

At the end of the semester, if your grade is on the borderline between two levels, your
attendance, in-class participation, and overall performance during the semester will be key factors
in determining your final grade.

While you may use ChatGPT for English editing and proofreading, avoid relying on it to construct
your reasoning. Developing your own thoughts and rationale is a critical skill in this business
environment. If you use ChatGPT for assistance, always double-check its output and acknowledge its
contribution where applicable.

+ The instructor is available to support students with disabilities. If you need assistance, please
don’ t hesitate to reach out to me.

« If you have any questions, feel free to ask. There’ s no such thing as a “dumb” question.

« I aim to create an open and harmonious learning environment. Please be respectful, kind, and
cooperative with your classmates and instructor. Let’ s work together to make this course enjoyable!




