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A 3 ﬁE. REREFZ v ik 2 F vy a4 2 4# - To acquire gbility to appreciate
indigenous languages/culture and to conduct cultural studies.
B EHRAX%EF 2 /* v ? o To acquire ability to express indigenous language and
culture.
C 2 BRI R i+ 4 o To acquire ability to interpret communication theory and .
to engage media production.
D EHRAREL L BIEZ RAF SN 4 o To acquire ability to debate key issues of
indigenous cultural communication.
B EHBEERALREF 2 BFoa 2 FBa? o To acquire collaborative abilities to O
apply the knowledge of indigenous language, culture and communication.
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