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HAz4w it Course Description

This course approaches the marketing and planning of international conferences and exhibitions from
the perspectives of visitors, exhibitors, and curators. The course objectives are aligned with the
following program learning outcomes (LOs):

1. Problem Analysis & Solving: Guide students in applying diverse logical thinking and problem-
solving skills to design innovative exhibition plans tailored to various industries and products.

2. Communication & Teamwork: Develop students’ leadership, communication, coordination, and teamwork
skills through group projects

3. Innovative Thinking: Cultivate the ability to integrate service design concepts into exhibition
planning and conduct in-depth industry analysis.

4. Global Perspective & Foreign Language Communication: Encourage students to gather information on
international exhibitions and analyze well-known cases to enhance their awareness of global
exhibition trends.
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This course approaches the marketing and planning of international conferences and exhibitions from
the perspectives of visitors, exhibitors, and curators. The course objectives are aligned with the
following program learning outcomes (LOs):

1. Problem Analysis & Solving: Guide students in applying diverse logical thinking and problem-
solving skills to design innovative exhibition plans tailored to various industries and products.

2. Communication & Teamwork: Develop students’ leadership, communication, coordination, and teamwork
skills through group projects

3. Innovative Thinking: Cultivate the ability to integrate service design concepts into exhibition
planning and conduct in-depth industry analysis

4. Global Perspective & Foreign Language Communication: Encourage students to gather information on
international exhibitions and analyze well-known cases to enhance their awareness of global
exhibition trends.
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¥ #% i B # Teaching Schedule & Content

¥ = Week M % Subject/Topics % *Remarks

1 Course Introduction & Exhibition Overview in Taiwan




Market Analysis of International Events

Visitor Behavior & Audience Segmentation

3 Observation @ HUA Farmers’ Market LSl
4 No Class
5 No Class
6 Advertising, Public Relation
7 Digital Marketing Strategies
Observation @ Meet Hualien
8 Sustainability & CSR in Exhibitions and Events
9 Service Design in Exhibition Experience
10 Group Work 1: Proposal
Event Planning
11 Observation @ F&B Taiwan Expo (Taipei) Worksheet 2
https://www. chanchao. com. tw/food/en/
12 Event Marketing
13 Venue & Logistics Planning
Budget and Scheduling in Event Planning
14 Human Resource & Team Management
15 Group Discussion and Preparation
16 Group Work 2: Action To be advised (TBA)
17 #) % ¥ 2 Final Exam To be advised (TBA)
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Note: From the 115th academic year, the semester will be 17 weeks. Please include
flexible teaching activities to meet the required 18 hours per credit
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Grading & Assessments Supplemental instructions
General Performance (30%):
Scores will be given based on the contribution of in-class participation activities
Group 1(20%) and Group 2 (20%):
Team presentations are made in the midterm (Proposal) and the final weeks (Action).
Assignments (30%):
Worksheets completed by groups or individuals
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

Teaching materials are compiled by teachers and presented in PPT.

Other References :

Getz, D., & Page, S. J. (2024). Event studies: Theory and management for planned events (bth ed. ).
Routledge.

Preston, C. A. (2012). Event marketing: How to successfully promote events, festivals, conventions,
and expositions (2nd ed.). John Wiley & Sons.
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Bk i~ 2 dbd s L F ¥ (2016) - € & 2 #1%% (Introduction to Meeting, Incentive Travel,
Convention and Exhibition) o &# % &k~ i+ o

&L (2018) - ¢ B ¢ =t (The Principle of MICE Management) o &4t # &7k o
BEF (2012) - ¢ B 747 38.4](Exhibition and Event Marketing Planning) o & # ;353K o
ERETEFE L Ry FEHME (Past Exam Questions for the MICE Professionals Certification
Examination)
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here. )
Teaching materials are provided in NDHU e-learning.

H @4 L@ p (Supplemental instructions)

Google Meet:
https://meet. google. com/xha-rojt-vgx




