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This course provides students with theoretical foundations and practical knowledge in international
service industry management. Key topics include the nature and types of services, service
blueprinting, service design, service quality management, service marketing management, customer
experience and management, service supply chain management, service personnel management, service
ethics, and sustainable practices. Through lectures, case studies, and project-based learning,
students will learn how to integrate marketing and management strategies to enhance service industry
competitiveness while developing digital marketing and service innovation capabilities.
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i#F =t Week R % Subject/Topics % :xRemarks
1 Introduction to Service Industries

2 Design of Service and Trends




3 Service Blueprint

4 Customer Journey Mapping
5 Customer Experience
6 Marketing Services

Digital Transformation and Information Technology Applications

Worksheet 1:

7 Field Trip: Meet Hualien Reflection and
Connection
8 Group Work 1 Discussion
9 Group Work 1 #p 7 3¢ 2
10 Guest Lecture
11 Service Quality Management Worksheet 2
12 Customer Relationship Management
13 Innovation in Service Businesses
14 Serv@ce Industry Supply Chain Management
Service Personnel and Management
15 Service Ethics & Sustainable Service Practices
16 Group Work 2 Discussion
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Note: From the 115th academic year, the semester will be 17 weeks. Please include
flexible teaching activities to meet the required 18 hours per credit
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General Performance (30%):
Scores will be given based on the contribution of in-class participation activities
Group 1(20%) and Group 2 (20%):
Team presentations are made in the midterm (Service Action Plan) and the final weeks (Service Quality
Assessment).
Assignments (30%):
Worksheets completed by groups or individuals
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
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Teaching materials are compiled by teachers and presented in PPT.
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here. )
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Teaching materials are provided in NDHU e-learning

H @4 L P (Supplemental instructions)

Google Meet:
https://meet. google. com/bya-tpgm-aeb




