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HAz4w it Course Description

This course is designed to help students develop an understanding of the uniqueness of international
business. The course content addresses the environment challenges as well as critical management
issues an international business faces with. By the end of this course, students should have the
basic knowledge on strategic and managerial issues of international firms that operate in a dynamic
global environment.

#A2 P &  Course Objectives

This course is designed to help students develop an understanding of the uniqueness of international
business. The course content addresses the environment challenges as well as critical management
issues an international business faces with. By the end of this course, students should have the
basic knowledge on strategic and managerial issues of international firms that operate in a dynamic
global environment.
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Students will have advanced knowledge of international business.

Bt ABiELY PSRN .
B [Students will be able to identify, analyze and solve business problems using logical .
and critical thinking.

ERAAE AR ORI E TS
C |Students will be able to demonstrate effective leadership, communication
coordination and teamwork skills.
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D [Students will be able to communicate in foreign languages and have an awareness on
global and cultural diversity issues.
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E |Students will be able to demonstrate the advanced managerial skills for
international business.

RECHTAPLHEEY 204 -
F [Students will be able to demonstrate proficiency in use of advanced information
technology.
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G |Students will be able to identify and understand the importance of ethical decision
making for international business.
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¥ # i B # Teaching Schedule & Content

¥ = Week R % Subject/Topics # :xRemarks
1 Introductory Class
2 Documentary Class
3 The Cultural Environments
4 The Political and Legal Environments
5 The Economic Environments
6 Globalization and Society
7 Global Foreign Exchange Markets
8 Determination of Exchange Rates
9 #p ¢ ¥ 223 Midterm Exam
10 Country Evaluation and Selection
11 The Strategy of International Business
12 Country Evaluation and Selection / Export and Import
13 Documentary Class
14 Direct Investment and Collaborative Strategies
15 Marketing Globally
16 Project Presentation
17 #p % ¥ 22 Final Exam
L FAEGA R IEL BEP)
w5 Please tick the box(es). (At least one item is required. ):
;ﬁiiible V| K A8t Problem-based Discussion
g?:ﬁhing g %8 Flipped Classroom

% %9 1% Performance / Practical Presentation

¥ *b 43+ 0f f-campus Visit

# A E Lecture / Seminar

AP iT% Online Assignments

pa®EY Self-directed Learning

¥ 9 ¥Academic Support

F =% ¥ ¥ Experiment Operation

BEE¥RE (B # ) Distance Learning (Synchronous)
BEERE (2 F % ) Distance Learning (Asynchronous)
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#w (53 %) Others (Please specify. ):
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Note: From the 115th academic year, the semester will be 17 weeks. Please include
flexible teaching activities to meet the required 18 hours per credit.




% % ® % Teaching Strategies

¥ #P2 Lecture & 3 3#Group Discussion |:| 2819 Y Field Trip

# i Miscellaneous: Case, debate, and research paper presentations

% % 4] 77 p = Teaching Self-Evaluation

£1#7% 4 (Innovative Teaching)

R 4 ¥ (PBL) B4 & e 5 ¥ (TBL) fai- g 8 ¥ (SBL)
I:l & 4% Flipped Classroom I:l B3F* Moocs

A ¢ F = (Social Responsibility)

|:| # 4 9 B Community Practice |:| # % & i Industy-Academia Cooperation

5 & (¥ (Transdisciplinary Projects)

7 %% Transdisciplinary Teaching |:| Bkt %% Inter-collegiate Teaching

|:| #§7 & % Courses Co-taught with Industry Practitioners

H v other:




Bty 2 5 222 23 50 Grading & Assessments

3 =g 3 5% Assessments
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General Performance 10%

(Attendance Record)

#¢ ¥ A4 Midterm Exam 20%

%+ 2% Final Exam 30%

¥ =% Homework and/or

0,
Assignments 20%

H ¥ Miscellaneous 920%
(

)
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Grading & Assessments Supplemental instructions
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
Title: International Business: Environments and Operations 15/e

Authors: Daniels/Radebaugh/Sullivan
Publisher: Pearson

Reference Journals: Journal of International Business Studies, Journal of Marketing, Journal of
International Marketing, Industrial Marketing Management, the Journal of the Academy of Marketing
Science
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here. )

H @4 L3P (Supplemental instructions)




