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Special Topics in Marketing for Hospitality & Tourism explores the key concepts and theories of
marketing and its applications in the hospitality and travel businesses. This course aims to
establish the foundation of knowledge and identify the latest challenges and issues in the industry.
Students are expected to be actively involved in the discussion in class and complete
group/individual projects as hands-on case studies.
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experience" of tourism and recreation management and planning knowledge.
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Foundations of Tourism and Hospitality Marketing
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Marketing Environment, Megatrends, and Sustainability
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Tourism Marketing Research
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Tourist Behavior
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Market Segmentation and Positioning
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Product Development and Value Co-creation
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Advertising, Promotion, and Content
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Pricing and Customer Value
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Distribution Channels and Smart Tourism Ecosystem
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Destination Marketing and Strategic Integration
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Group Presentation
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Note: From the 115th academic year, the semester will be 17 weeks. Please include
flexible teaching activities to meet the required 18 hours per credit




% % ® % Teaching Strategies

¥ #P2 Lecture & 3 3#Group Discussion |:| 2819 Y Field Trip
|:| H 4 Miscellaneous:

% % 4] 77 p = Teaching Self-Evaluation

£1#7% 4 (Innovative Teaching)

[ ] war 2 v (PBL) B4g & 78 ¥ (TBL) fa - 4 % (SBL)
I:l g 4% Flipped Classroom I:l Er3kfr Moocs

A ¢ F = (Social Responsibility)

|:| # 4 9 B Community Practice |:| # % & i Industy-Academia Cooperation

5 & (¥ (Transdisciplinary Projects)

|:| 7 %% Transdisciplinary Teaching |:| Bkt %% Inter-collegiate Teaching

|:| #§7 & % Courses Co-taught with Industry Practitioners

H v other:




Bty 2 5 222 23 50 Grading & Assessments

Ao 97 e 1 ] 5 ~3®2 2 5% Assessments
P 2 7T T Ef LRy £IiE L R "

Items Percentage e S 54 3 o N g A9
TEERE(F MR Class
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

Philip Kotler, John T. Bowen, and Seyhmus Baloglu (2021). Marketing for Hospitality and Tourism, the
8th edition. Pearson Education
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