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1. Understand narrative forms and developments in digital media societies.

2.Recognize the applications of digital storytelling in artistic creation and cultural expression.
3.Develop the ability to analyze and create narratives using digital media.

4. Understand and practice the concepts of participatory culture and collaborative creation.

5. Explore the applications of digital storytelling in the cultural and creative industries and new
media art.
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A B AR AL F BRI R ALY - Possess an international perspective on the .
development trends of the creative arts industry.
B Bifats 2 i TRz £54 R A ¥4 ¢ o Understand local cultural resources and the
characteristics of the creative arts industry.
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conduct research and development of artistic products.
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communication, collaboration, and problem-solving.
P W RN AEZ FRPING A4 F oo o Analytical and managerial competence in .
the creative arts industry and its development trends
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Note: From the 115th academic year, the semester will be 17 weeks. Please include
flexible teaching activities to meet the required 18 hours per credit.
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