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HAz4w it Course Description

Since the emergence of the Internet in the 1980s, digital technologies have continuously transformed
how firms conduct business. Today, with computers and smartphones deeply embedded in everyday life,
electronic commerce (e-commerce) and mobile commerce (m-commerce) play essential roles in shaping
consumer behavior and business strategy.

Using a student-centered approach, this course emphasizes experiential learning and active class
participation. It aims to equip students with the knowledge of e-commerce, m-commerce, and e-
marketing fundamentals, while also examining related issues and trends, including the application of
state-of-the-art technologies (e.g., artificial intelligence) in these areas
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F =< Week R % Subject/Topics % IRemarks

The schedule and
content for each week
1 09/08: Course Overview are subject to change
to meet the needs of
the class.




09/15:

Introduction to E-commerce

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

09/22:

E-commerce strateg ies

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

09/29: E-commerce Infrastructure

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10/06: Building an E-commerce Presence

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10/13: Consumer behavior in the online world

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10/20:

E-commerce Marketing and Advertising

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10/27:

M-Commerce

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

11/03:

Midterm Exam

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

10

11/10:

Social commerce (1)

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

11

11/17:

Social commerce (2)

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

12

11/24:

E-commerce Retailing & Services

The schedule and
content for each week
are subject to change
to meet the needs of
the class.

13

12/01:

New technology applications

The schedule and
content for each week
are subject to change
to meet the needs of
the class.




14

The schedule and
content for each week
12/08: Other current issues are subject to change
to meet the needs of
the class.

15

The schedule and
content for each week
12/15: Consulting week for final project are subject to change
to meet the needs of
the class.

16

The schedule and
content for each week
12/22: Final Project Presentation are subject to change
to meet the needs of
the class.

17

The schedule and
content for each week
12/29: Final Exam are subject to change
to meet the needs of
the class.
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Please tick the box(es). (At least one item is required.):
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F® 4531 # Problem-based Discussion

g %8 Flipped Classroom

B %9 i¥ Performance / Practical Presentation
¥ *F 43+ 0f f-campus Visit

# i E# Lecture / Seminar

M 1¥¥ Online Assignments

p gy Self-directed Learning

¥ # HAcademic Support

% %% 3% iv Experiment Operation

HEE#R % (B # ) Distance Learning (Synchronous)
HEEHRE (2 F % ) Distance Learning (Asynchronous)
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Note: From the 115th academic year, the semester will be 17 weeks. Please include
flexible teaching activities to meet the required 18 hours per credit
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Grading & Assessments Supplemental instructions

The grading and assessment policies are subject to change meet the needs of the class.

¥ PEE5TIP (F 7% TR REF EP)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

Kenneth Laudon & Carol Traver (2023). E-commerce 2023 - 2024: business. technology. society. (Global
Edition, 18 ed.). Pearson Education Limited.

Efraim Turban, Judy Whiteside, David King, Jon Outland. (2017). Introduction to Electronic Commerce
and Social Commerce (4th ed.). Cham: Springer. (Free download if accessed via university’ s internet).
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here. )

H w4 v P (Supplemental instructions)




